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TRANSIT GENERAL OFFICE is a company

that creates cultural playgrounds.

We generate new cultures in Tokyo that change
how people live. Our business started from
producing cafes and shared offices and has since
expanded to different categories and countless
places. Inanutshell, we’ ve built “cities” through
playgrounds.

We live in an age where a country’ s name alone
is not enough to win people’ s hearts. Instead,
it" s all about how unique and intriguing her
individual cities and communities are. Now, there
are lifestyles that celebrate breakfast, chocolate
or even coffee. New food scenes are inspired by
local cultures from Greece, Spain, Thailand, or
Vietnam. These are the elements that sweep the
traveler off their feet and turn into international
sensations. We’ ve walked in our own shoes

in search of fresh outlook and we’ ve brought
them home to Tokyo to grow. When creating
playgrounds, they must feel comfortable, look
aspirational, and provide exceptional services
because that is how you influence lifestyles and
become a part of the community.

TRANSIT GENERAL OFFICE loves Tokyo.
Every iconic city in the world has people that
inspire it. We want to be those people in Tokyo.

Tokyo is one of the greatest cities in the world
and still has so much potential to unleash. What
can we do in the current moment as we set out
into the future? TRANSIT GENERAL OFFICE
will step beyond borders and evolve as a global
company.

Ultimately, we will become a creator of iconic
cultures in Japan. We will go from a team of
producers to a company of cultural engineers.
We will continue tackling challenges and rise
together with Tokyo.
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What We Do
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TRANSIT GENERAL OFFICE offers a variety of services through hospitality.
We focus on CREATION, OPERATION, and SUPPORT and close collaboration with group companies
which result in one-and-only cultural playgrounds for the world to enjoy.

BRANDING, CREATIVE PRODUCTION,

and EXPERIENCE DESIGN
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The brand produce team designs
innovative spaces and products,
provides customer service,

concepts and experiences.

The team oversees the entire process
from initial investments, business budget
calculations, brand establishments to
space designs.

The creative service team's tasks involve
designing logos, graphics, conducting
photoshoots and editing images.

The PR team develops media strategies,
builds relationships and promotions.

We provide a wide range of creative
services for our valued clients.

OPERATION
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We oversee operations across a wide
array of business categories from
cafes, restaurants to hotels including
global brands and shops.

SUPPORT
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In addition to finance, accounting, purchasing
and human resources, we have an Operation
Planning & Management Division in place to
provide hygiene control and system support
in all our operated facilities.

GROUP COMPANY

| TRANSIT CREW

Event production and operation,
catering and casting.
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| NEW FACTORY
NFT Art produce.
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| TRANSIT CARRER
UP PARTNERS

Recruitment and HR consulting.
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Creation
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Work with various domestic and international visionaries to produce

creative spaces that meet the needs of different clients.
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CREATION

CREATION
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| CREATION |

| CREATION |
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CREATION
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CLASKA
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CREATION

ESTABLISHED SINCE 2021 / TOKYO

LOST AND FOUND

LONG-LASTING RESPONSIBLE DISCOVERED
HOME AND LIVING, KITCHEN, TOOLS
WHOLESALE AND RETAIL  copvaisHTenikko company
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BRANDING
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Create the brand promise
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EXPERIENCE DESIGN
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Brand experience design
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CREATIVE WORKS
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Shape the project's personality
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PR & PROMOTION
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Communicate with the users
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02_Mission
Why, Why, Why, But Why
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A message at every touch-point
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Sustainable buildings
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Meaning in every detail
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Provide emotions and experiences
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08_Rise & Win Brewing co.
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Road to WHY

RISE & WIN Brewing & Co.
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CASE STUDY 2

Pacific DRIVE-IN
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Drive-in cafe serving everyone's Hawaiian favorites

01_Concept

SHONAN meets HAWALII
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02_Local

MELLVO—AHILDOHA

Shonan's local charm
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Goods showcasing the world
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Appetizing Hawaiian dishes
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Nakamura General Store shop-in-shop
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Converted delivery warehouse
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A new lifestyle where nature is shared
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04_Coffee Roaster
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From roasting to brew
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Natural & green workstyle
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Graphics
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Logos, menu books and graphic tools are
all an essential part of our branding.

LOGO MENU BOOK PACKAGING APPAREL SIGNAGE ORIGINAL PRODUCTS

— TGO JOURNAL — Somewhere — Little Darling Coffee Roasters — Little Darling Coffee Roasters — LEXUS CITY GLAMPING — LIFORK
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GATEHOUSE

FRENCH RESTAURANT / BAR
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Niwakaya Chosuke
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Okonomi Tamachan
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Bnt research and creative encountérs around the

contribute to our vision.
this, we bring international food culture to Tiok!

il make it a more appealing and exciting city,
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Jonathan Barthelmess
Chef & Owner of The Apollo Sydney

DaFHYr - R—twI ARG F—
F—DYL-TYVRTELEDIT,
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| INTERNATIONAL |

THE APOLLO
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CIICHEEIONERELLEL, AT h
S50 LERAER T, ErRALIZLD TEE,
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TEFANLNZZERAL» R, BEHED T,
HRC DG, ZAREEDSN TV A
CreBRuhe®BI)AT,

Japan had always been my only option when it
came to opening a restaurant outside Australia
so | was excited beyond words when TRANSIT
GENERAL OFFICE approached me. Tokyo is so
intriguing in terms of its people and culture and
| consider it one of the world’s leading cities
alongside New York and London. I’ve always
admired the exceptional level of service and
quality of food in this city. After having worked
together, I've found that the quality was well
beyond my expectations.

The first time | came to Japan, | stayed in Ginza.

This area is home to many high-end Michelin
star restaurants while traditional stores line up
its back alleys and the Imperial Palace is just

a stone throws away. Put short, it is literally
the heart of Tokyo. Opening a restaurant in
this location was like a dream come true. Once
the restaurant got up and running, it started
to mature. The quality of the food would be
improved every time | came to Japan and the
service was exquisite. | think that one of the
reasons for this wide acceptance in Japan is in
the light flavoring that | also adore. Everything
about this restaurant including the food feels
good for the body. That’ s the kind of place
we’ve made.

TRANSIT GENERAL OFFICE INC.
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TOKYO
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Mexican Tagucnia
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FRATELLI PARADISO

INTERNATIONAL
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Our staff represent our stores. From chefs, baristas to wine professionals, we take pride in our people.
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| GROUP COMPANY |

TRANSIT
Creue

TRANSIT GENERAL OFFICE £h&&iIEhi=
L —7 5% "TTRANSIT CREW( F5> 2w b
JIL—)) &, Zrviarii—F4—Dr—&Y
O BEEPDIT AR MDD I—RALTOTa—
2EEL®, Trv>ar TS ROT 0T 1
L ORBEY R— bR TOE—L 3 REOEHR.
IUR—TA A NI TUVIZEITRAR
T—TARAMRETIL AV TNIToH—DTy
FUOETHRS>TVET, £ RRAERY T 4—
EELLT 77y arTSVRORTY A
RNYPTORMREEFROEALE, JBE
CISCHER By 7 DF v AT 4> 0 % TIENIIT
BoTVET,

Frz. TORLARVMIHIELEF Y P FLF
T INOBF. FUPFILS Yy XORE - BRFEED M.
3DCGEEDHBEEET RS 17 AR Z7FAL
=T7FoleT o/l —DnAT )y bar Ty
YREDYTNET I/ O —ERESELETY

BNAL T EToTVET,

Transit Crew is a team of experienced members
who conduct more than 400 catering projects
per year nationwide. Our work scope is wide
and varies from planning and branding of a
popup cafes, food & beverage catering at
various parties and events. We develop menus
according to client’s requirements, making sure
to create a scene that expresses their world,
while managing and assigning staff to match
every concept. Valued clients range from high
fashion brands to global car brands. In addition
to developing original gifts for digital events,
planning and selling original goods, we also
offer digital contents such as 3DCG-directed
new-sense music live performances and hybrid
content utilizing AR. The mission is to be one

of the top event creation companies in Japan
and to provide the best and unforgettable event

scenes.
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| GROUP COMPANY |

NEW
~ACTORY
TOKYO

TH>&E5 A7 RRALICNFT 7— b %225
TRV EVHBVERIC, ChETICR
WHARFEONFT 7o0Fa—2A/=—¢
L T. BE % NFT 1F & % NEW FACTORY
TOKYO CEETEVE#HKART—7 1 A b &
Xy OB, JBRY V—RLTVEET,

F/m. T—7 1 AMEETOC 7 b,
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NFT ORI ERZ ZEE2BHELEZT A
TAVAY MEDFGVARY bEF LT A2
F7 54 OMMT, e BBE 7T K,
T—T4RMEISRICE->TREL., 7
FREBRELR > TV 3B BEAEAD NFT HiE0
EEFET>TVEET,

NEW FACTORY TOKYO ® TFACTORY, I
ET7 T 49 4—FR—LICKBEHOT— b
24£2# TThe Factoryy ~D# < —2 2 %A
BDTEN. EEOT—IMELNZREDH
TIEBRLC. BLB IV TAT 1 T ALHE
F2H0 LT THLUWIATTHARES
257, &\ ) %E|% H48 9 The Factory @
& 9 2. [NEW FACTORY TOKYO] & & 7=.
BFRELGEMDTHICIRLBTRENE Y. T A
FTTIHREEFEINTWACTI Y F 75 —4LT
B> THLV. BRAR "The Factoryy &7z\u
BREETH> TRLYL. EDBLHSLER—3
YL TVwET,

With a desire to "make NFT art more widespread
in our lifestyles," we will release high-quality
NFT works in collaboration with various artists
who support NEW FACTORY TOKYO, as an
unprecedented NFT production company from
NETEN

In addition, we will also hold artist discovery
projects and highly entertaining events, both
online and offline, in collaboration with various
companies, brands, and artists, with the aim

of further raising awareness of NFT in Japan
and providing correct NFT knowledge, and will
continue to develop and expand the NFT market
in Japan, which is still in its infancy. We will raise
the level of the NFT market in Japan, which is
still in its infancy.

"FACTORY" of NEW FACTORY TOKYO pays
homage to Andy Warhol's legendary art studio.
The Factory is not just a studio where art is
created, but also a salon where various creative
people gather and where "new ideas
Like The Factory, which also plays the role of
"a place where new ideas intersect" as a salon
where various creative people gather, we want
[NEW FACTORY TOKYQ] to be a platform where
various talents, both famous and unknown,
always gather and ideas are always transmitted.

TRANSIT GENERAL OFFICE INC.
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TRANSIT 5irrizes”

FIUDy b FRP YT Ty TR— b F—XE T
Py NSz RIIF TA RN =T DANMBN
ELLT2007 FICHELELS
HE-BROT/LIL/ T7ya v BAERE.
SCHEM, 1R, K-V KB 517
RARANEREFDICAMOBNZIT->TEHN &
ER

IIN—TFO—HFNLIDRNISAT MY
L—2avICLBFRARERHDTRAPRED
Ry b7 =2 I K BB PHAMOBALTED
T EF7o0 AMBNICEEELTAMBED &
AT 42 EDBISTIRENA T b— KB
MY —ERBRELTVETS

Established in 2007, “TRANSIT CAREER UP
PARTNERS” is Transit General Office Inc.”s own
recruitment company.

We focus on introducing talents to Japanese
and international fashion industries, including
luxury goods and cosmetics, as well as industries
relating to sports, food and lifestyle. In addition
to recruitment, we also offer HR strategy
consultation and provide on-site human resource
services and support.

With our strong client relationships and network,
we share closed job listings and opportunities
that you can’t find anywhere else.
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2022 & 9 BFAT

Company Information

Company Name

Date of Establishment
Capital

Sales

Number of Employees
CEO & President
Executive Vice President

Managing Officer

Advisory Board

Headquarters Address

Osaka Branch

TRANSIT GENERAL OFFICE INC.

August 29, 2001

30 million yen

8.233 billion yen

2,607 (1,633 Full-time Employees ) As of May 2022

Sadahiro Nakamura

Kenji Tarumi

Gakuya Kimura

Yoshimasa Nakamura

Mitsuhiro Matsumoto

Eiji Katayama ( Abe,lkubo & Katayama Law Firm)

C1, Portal Point Ebisu, B1F Glass Square, Yebisu Garden Place
4-20-4 Ebisu, Shibuya-ku, Tokyo, 150-6090 Japan

TEL +81-50-1743-1700 FAX +81-3-3473-3111

B1F Dojima Grand Bldg., 1-5-17 Dojima, Kita-ku, Osaka-shi, Osaka,
530-0003 Japan

TEL +81-6-7777-6600 FAX +81-6-7777-6400
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